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3.2  Name and Function of Control on Remote

1

2

3

4

5

6

7

8

9

10

11

12

13

14 15

16

17

18

19

20
SOURCE TV FORMAT

HOME SETTING

OK

ADJUST OPTIONS

LIST INFO

SMART

TV



~5m

~30o

1 (Standby-On)
• 

unless it is physically unplugged

2 Multimedia Control buttons
• Control video or music.

 

• Selects connected devices.
3

4
• 

5

(Navigation buttons)
• Navigate through menus and select    

6

• 

    
7

Access the adjust menu to adjust settings.
8

• 

Return to the previous menu or exit 
a function. 

• 
9

   Previous/Next)
Switch channels or navigate through 
menu pages, tracks, albums or 
folders.

• 
10

Adjust volume.
+/-
• 

Color buttons
Select tasks or options.

12
• 

0-9  Numeric buttons 
• Select channels.

13

14

15

Mute or restore audio.• 
16

17

Access the option menu to adjust settings.• 

18

• 

19
• 

20
• Adjust picture format.

3.3 Remote control usage

When you use the remote control, hold it close

sensor. Make sure that the line-of-sight between

furniture, walls or other objects.

Displays the source information with 
details of input connected .

Access the Channel List.•  

• Access the Home Menu.

 ( Home ) 

• Access the User Setting menu.



3.4 



B

SCREW
M4X14

B B

3.5 Stand Installation

Screen facing Down.
4) Fix Rubber Foots to the Stand Base.
(If Provided in Accessory Bag).
5) As shown in ?gure ‘A’ use screw to ?x the stand. 

Figure ‘A’



[Picture Mode]

[Backlight]

[Brightness]

[Hue] : Adjust color variation compensation.

[Dynamic Backlight] : It controls backlight depending 
upon ambient light

Select [Home] >[Picture],

details of pannel backlight.



[Movie]: 

[User]

[Energy Saving]
consumption.

[Sound Mode]

[Surround]:

[Audio Only]:This features enables only audio.Select [Home] >[Picture],

Select [Home] >[Sound],

4.2 Use Smart Picture

multimedia speakers.

[Home]>[Sound]>[Sound Mode]

[User]

[Theater]:

[Music]

4.4



4.10 Open Source License

Select [Home]>[Settings]

>[Open Source License],

information.

Select [Home]>[Settings]>[System info],

Select [Home]>[Settings]>[System info],

4.5

[Home]>[Setting]

[Easy Link] : Select Open or Close option to

[Sleep Timer] : Press     to adjust the Sleep time 

access Easy Link.

[Blue Back] : Select Open or Close option to
access Blue Back screen option.

Settings

Select [Home]>[Settings]>[Reset],

4.9 Reset

4.6

Select [Network Connect]>[Wired Network],

4.7 Software Information

4.8 System Information

then press OK to view System information.

For open source related query,
please contact Philips on “Philips.tv@pemail.in”



Select [Home]>[Channel Installation],

Select [Home]>[Channel Installation]>

Select [Channel Installation]>[Manual Install],

Select [Channel Installation]>[Manual Install],

Select [Home]>[Channel Installation]>

4.12



2. Go to ‘Multimedia’ using arrow keys and 

Choose appropriate option as required to 
view pictures listen songs or watch videos.









720 x 480p - 70Hz
640 x 480p - 60Hz
800 x 600p - 60Hz
1024 x 768p - 60Hz
1280 x 720p - 60Hz
1280 x 960p - 60Hz
1280 x 1024p - 60Hz
1360 x 768p - 60Hz
1600 x 900p -60Hz
1920 x 1080p - 60Hz

Resolution Support



8.4 Power

8.5 TV mount

8.6 Product specification

43PUT7692/V7

49PUT7692/V7

55PUT7692/V7

43PUT7692/V7-98W

49PUT7692/V7-130W

55PUT7692/V7-150W

966X617X219(MM)

966X559X55(MM)

1099X693X238(MM)

1099X644X56(MM)

1239X773X229(MM)

1239X722X56(MM)
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Philips’ E-waste Recycling Policy

Under the guidelines of the Central Government of India, E-Waste (Management and 
Handling) Rules 2011 have been notified. Philips stands committed to implement E-Waste 
Rules. E-waste has been defined as: "Waste electrical and electronic equipment, whole or 
in part or rejects from their manufacturing and repair process, which are intended to be 
discarded". Whereas, Electrical and electronic equipment has been defined as: 
"Equipment which is dependent on electrical currents or electro-magnetic fields to fully 
functional". In general terms e-waste is any end of life electronic product which is scrap 
and can not be used in any manner e.g air conditioners, refrigerator, batteries, television, 
mobiles, etc. Managing of e-waste is most important because it consists of harmful 
substances which can bring adverse effects to the environment as well as human life. By 
scientific disposal of e-waste we can save our environment and also prevent its potential 
negative consequences on human health. There is need to encourage recycling of all useful
and valuable material from e-waste so as to conserve the ever depleting natural resources. 
Recycling end-of-life products is vital if we are to save resources and minimize waste. 

Impact of improper handing/ dumping/ disposal/accidental breakage/recycling of 
E- waste:

• Toxic material present in e-waste get mixed with earth, air, water etc and causes health 
issues.
• Oil & Gases which is present is some of e-waste causes environment pollution.
• Batteries contains highly hazardous element.
• Burning of rubber & Plastic in open area causes air pollution.
• Bad impact on human being, animal, and other animates.
• Wastage of natural resources.

How can you Recycle the E-Waste Products? (Do’s):
• All electrical and electronic products are required to be handed over only to the Authorized 
recycler for recycling and disposal.
• Keep the e-waste in isolated area, after it becomes non-functional/un-repairable so as to 
prevent its accidental breakage.
• You can also deposit your e-waste directly at the collection centers. For information of 
collection centers please visit http://www.philips.com

Don'ts for E- Waste:
• The product should not be opened by the User himself/herself, but only by authorized 
service personnel.
• The product is not meant for re-sale any unauthorized agencies/scrap dealer/kabariwalaas.
• The product is not meant for mixing into household waste stream.
• Do not keep any replaced spare part(s) from the product in exposed area

For any assistance/guidance for disposal of e-waste please call on toll free number 
39 40 40 40 (Prefix state capital STD code), via sms - “SVC” on 53030.
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 Declaration of Conformity with the                                                   
requirements of the E-waste (Management) Rules, 2016

The Product is in conformity with the requirements of the 
reduction of hazardous substances of the E-waste 

The content of hazardous substance with the exemption of the 
applications listed in SCHEDULE II of the E-waste 

1.Lead (Pb) – not over 0.1% by weight;

2.Cadmium (Cd) – not over 0.01% by weight;

3.Mercury (Hg) – not over 0.1% by weight;

4.Hexavalent chromium (Cr6+) – not over 0.1% by weight;

5.Polybrominated biphenyls (PBBs) – not over 0.1% by weight;

6.Polybrominated diphenyl ethers (PBDEs) – not over 0.1% by  weight

(Management) Rules, 2016.

 (Management) Rules, 2016:
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